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THE WORLD’S BEST CREATIVE
Pioneering campaigns
The most inspirational creative ideas of the quarter, from 
brands including Under Armour, Lush and Mini.

EDITORIAL
Acting editor Patrick Jeffrey outlines the prevailing theme of 
the issue: the brands and initiatives that are tackling gender 
inequality, head on.   

SAY WHAT?
Contagious guide
Smart speakers are finding their way into millions of homes 
across the world. This guide offers tips and best practices 
on the most important things every brand will have to grapple 
with in a voice-first world. 

BLAZING UP
Feature
Legal marijuana is booming. Alice Franklin looks at the  
new and emerging values in this industry and asks what 
other businesses can learn from these budding companies. 

BE MORE PIRATE 
Opinion
Sam Conniff Allende, author of Be More Pirate, asks what 
brands can learn from the Golden Age of piracy in the 1700s. 

THE WORLD’S BEST STRATEGY
Pioneering thinking
The strategy behind some of the quarter’s best work, 
including a museum that created a highway gallery, and an 
alcohol brand that declared its commitment to transparency 
with an ad starring naked employees. 

THE GENDER EQUALITY REPORT
Special report
Kate Hollowood shares exclusive research on how brands 
can navigate the nuances of gender equality and stay ahead 
of the ever-evolving conversation.

SMALL BUT 
PERFECTLY FORMED
Startups and startup culture
The disruptors, game-changers and the finders of new 
markets. This quarter we profile Bulbshare, a co-creation 
company, alongside Row7, a startup creating new veggie  
varieties by matching chefs with plant breeders.

BLUE OCEAN SHIFT
Interview  
Kristina Dimitrova speaks to best-selling authors W Chan 
Kim and Renée Mauborgne about how brands can identify 
new growth opportunities and make competition irrelevant.

MCDONALD’S 
Did it sell?
How the fast-food giant increased orders through 
its app by 200% in the Middle East. 

BLURRED LINES 
Feature 
Production companies moving upstream signals a more 
collaborative era for the advertising industry. Any company 
that prizes creativity should embrace the changes, argues 
Kate Hollowood.

MACHINE VISION 
Wildfire
In this quarter’s Wildfire, we look at one of the most 
exciting and controversial developments in AI – machine 
vision – and ask what it means for brands in the short, 
medium and long term. 

INDEX
The brands, companies, people and agencies showcased 
in this issue, now with numbers next to them.

BUMBLE
Disruptor
If you think Bumble is just another dating app, think again. 
Sophia Epstein explores how the company evolved into a 
global social networking community by empowering women.
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CHOBANI
Brand spotlight
Chobani dominates the US Greek yoghurt market with a 
37.6% share but it still thinks of itself as a challenger brand.  
James Swift investigates the company’s 2017 restructure  
as an example of market leader strategy.

V ENERGY
Brand spotlight
As soon as V Energy knocked Red Bull off the top spot in 
Australia, the whole energy drink market started shrinking. 
Sophia Epstein looks at how the company evolved its brand 
positioning and built credibility in the sector.




