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THE WORLD’S BEST CREATIVE
Pioneering campaigns
The most inspirational creative ideas of the quarter, 
from brands such as Nike, Yoox and Burger King.

EDITORIAL
Patrick Jeffrey outlines the dominant theme of the  
issue – transformation – and highlights the brands  
that are getting this right. 

THE GENIUS SURVEY
Special report
What are the biggest challenges facing businesses in 2018? 
James Swift picks the brains of business leaders, marketers, 
academics and tech startup founders from across the world. 

 THINK DIFFERENT
Opinion
A new movement is advancing. James Swift looks at why 
creative agencies should learn from past mistakes and get 
in front of neurodiversity.   

 IN OATS WE TRUST
Feature
Kate Hollowood uncovers how Oatly went from 
dull milk-alternative to sold-out, cult sensation. 

THE WORLD’S BEST STRATEGY
Pioneering thinking
The strategy behind some of the quarter’s best work, 
including a hotel chain that launched an app to engage  
with a new audience and a furniture store’s deliberately  
dull pre-roll adverts.

SCOTTS MIRACLE-GRO
Brand spotlight
Scotts Miracle-Gro went from wilting to thriving. Sophia 
Epstein uncovers how the lawn and garden company has 
found its puff in the most surprising of areas. 

SMALL BUT 
PERFECTLY FORMED
Startups and startup culture
This issue’s disruptors and game-changers include Hims, 
a men’s wellness company, and Loomia, a startup turning 
clothes into tools for data collection.

THRIVING IN THE SHARK TANK
Feature
Management consultancies boasting deep pockets 
and high-level relationships are proving to be razor-sharp 
rivals for advertising agencies. Emily Hare looks at how 
the two can co-exist. 

PEDIGREE
Did it sell?
How a pet food brand boosted sales by 16%  
with a playful appeal to empty nesters. 

THE FOUNTAIN OF YOUTH 
Feature 
Alice Franklin looks at why so many established players  
are creating youth-focused sub-brands and asks:  
‘is this the best route forward?’

BLOCKCHAIN
Wildfire
In this quarter’s Wildfire, we dissect blockchain,  
how it’s being used and the transformative value 
it can bring to brands. 

INDEX
The brands, companies, people and agencies 
showcased in this issue, now with numbers next to them.

EVALUATING  
CONTAGIOUS IDEAS
Contagious guide
How can brands identify cut-through creativity? 
Sophia Epstein speaks to world-class creatives for 
lessons in embracing bold work and fresh ideas.

38

 WATCH AND LEARN
Interview / Xie Yinan
Kristina Dimitrova caught up with the vice-president 
of China’s leading facial-recognition company, Megvii, 
to find out how brands can leverage machine vision. 

L’ORÉAL GROUP
Brand spotlight
Kate Hollowood looks at how beauty’s grande dame,  
L’Oréal Group, embraced competition from budding startups 
to keep business fresh and fashion-forward. 




