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NEED TO KNOW
Contagious brand ideas
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We showcase the best campaigns of the quarter and
explore trends, including how brands are weaponising their
audiences and using Snapchat in their marketing.
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CANNES DECONSTRUCTED
Feature

FOR YOUR EYES ONLY
Opinion

44

MASTER OF ALL
In the field
According to Pedro Domingos, machine learning represents
the greatest business opportunity of our time. Alex Jenkins
speaks to the University of Washington professor and author
to find out how to capitalise on it.

TIME TO MAN UP
Opinion

49

SMALL BUT PERFECTLY FORMED
Little brands, big thinkers

72

STATE OF PLAY
Opinion
The way kids have fun has changed – the App Store is the
new toy store, and it’s having repercussions on businesses
beyond the toy sector. Raakhi Chotai explains why brands
that adapt to this behavioural shift are playing to win.

90

AS YOU LIKE IT
Feature

76

TOMORROW’S MEDIA WORLD
Wildfire interview

94

WILDFIRE
Early signals from the future
This quarter we examine advances in urban mobility and
how predictive AI is being trained and deployed.

EVERLANE / NO HIDING
Disruptor
Everlane might seem like your standard online retailer,
but as Kristina Dimitrova discovers, the fashion brand has
amassed an army of socially conscious and style-savvy
followers despite having no stores and no advertising.

98

The BBC’s R&D department is creating a new
broadcasting system that is set to transform the entire
media landscape. Kate Hollowood speaks to head of
operations Jon Page about how it will enable deeply
immersive and personalised content experiences.
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DELIVERING THE FUTURE
Feature
Companies are no longer waiting for orders to be placed,
moving instead towards predictive fulfilment – using data
and machine learning to foresee what their customers will
buy and when. By Sophia Epstein.

It’s never been so easy or profitable for brands to
offer custom products. Kate Hollowood explains why
customisation is now a need to have.

The disruptors, the game-changers, the finders of new
markets and the upstart startups. This quarter we feature
companies enabled by advancements in machine learning,
working on everything from driverless cars and personalised
shopping recommendations to recipes for dairy alternatives.

60

SAMSUNG ELECTRONICS /
ENGINEERING EMOTION
Brand spotlight
Chloe Markowicz on how Samsung Electronics is
transforming itself from an engineering company doggedly
pushing the frontiers of innovation into a brand that fosters
emotional connections.

Kate Hollowood explains why championing progressive
notions of masculinity is an untapped business opportunity.

James Swift on why video advertising is getting serious
about getting personal.
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Chris Barth looks at how Pornhub is overcoming
censorship, non-existent media budgets and avid fans
who pretend to be ignorant of the brand’s very existence,
to encourage subscriptions to its premium content.

Forget the over-hyped yacht parties and endless award
ceremonies, here’s what the biggest themes at the
Cannes Lions Festival actually mean for our industry
in the year ahead. By Patrick Jeffrey.
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PORNHUB / SELLING SEX
Brand spotlight

MONSTER HIT
Pokémon Go
How this augmented reality game has had an impact
on individuals, brands and businesses in a way that
no one expected.
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INDEX
The brands, companies, people and agencies showcased
in this issue of Contagious – now with page numbers next
to them.
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