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Set FIRE to your hair
Poke a stick at a GRIZZLY BEAR
Eat MEDICINE that's out of date
Drive around the BOOMGATES

'cos you're late

THE MARTIN LINDSTROM COLUMN
A futuristic conversation 
Adverts can now talk to us. But will we talk back? The 
brave new world of voice-activated advertising.

OPINION 
The violence of the new 
Seymourpowell’s co-founder and design director, Richard 
Seymour, on the resurrection of inventors, the boundless 
possibilities afforded by technology today, and why the best 
design is driven by necessity.

CANNES 
Predictions
Contagious' top picks for Cannes Lions 2013 includes 
brands working out how social can genuinely drive 
business, how a big idea can be elegantly articulated 
across multiple platforms and how digital can be used to 
add genuine, tangible value to our everyday lives.

BEHIND THE HYPE / BRANDED 
CURRENCIES
(Don't) show me the money
The Bitcoin boom and bust has dominated recent 
newspaper headlines. Arwa Mahdawi looks at how 
technology is changing the way we view money.

NEWS
Contagous brand ideas from around  
the world
Financial education courtesy of Bank of America and Khan 
Academy, party hard with synced-in beers, shop smarter 
with intelligent shopping carts and share music from 
Norway’s most viral band.

WILDFIRE
Stories plucked from the pop 
culture ether
Bringing doodles to life, cursor-tracking online music 
videos, city-wide symphonies, atom-sized stop-motion, 
bikes made from cars, and ethical soda. 

SMALL BUT PERFECTLY FORMED
Little brands, big thinkers
This quarter's startups and companies punching above their 
weight in terms of revenue and visibility include American 
Giant, Everest, MYO and Tictail.

HOT TOPIC / 
GOOGLE PROJECT GLASS
Gazing ahead 
Contagious speaks to Google Project Glass chief 
marketing officer Ed Sanders about leading the charge to a 
post-mobile world.
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CASE STUDY / PANTONE
New hues
Pantone has added a consumer branch to its 
standards guide roots. Chris Barth explores the 
evolution.

CATEGORY FOCUS / HEALTH 
AND DIET
The bigger picture
Patrick Jeffrey explores the global obesity crisis, and the 
brands that claim to be part of the solution.

PROPHET  
Out of Africa
For ‘the hopeful continent’, a lack of infrastructure isn't a 
barrier, it’s an opportunity. By Toby Shapshak.

UPSTARTS
Future talent
Young guns from across the globe: London creative 
Xavier Barrade, Sudanese artist and graphic designer 
Godfrey Madwadri and 17-year-old developer  
Jen Lamere.

INSIDER / EVERY SECOND 
COUNTS 
Why time and timing matter to brands
Katrina Dodd explores how brands can compete for 
people's precious time, and asks whether there really is a 
need for speed in today's always-on world. 

INDEX
The brands, companies, people and agencies 
showcased in this issue of Contagious.

RETAIL TRENDS 
Seamless shopping 
The lines between online and offline shopping experiences 
are blurring. Retailers that try to bridge the gap are reach-
ing a new, digitally-savvy audience, finds Chloe Markowicz.  

CASE STUDY / UNILEVER
Clean & green
Lucy Aitken examines the Unilever Sustainable Living 
Plan, looking at how purpose and social impact affects the 
brand's product portfolio.




