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MOST CONTAGIOUS 
Brand-funded innovation of 2012 
‘The creative mind is driving transformational change in 
business and society.’ The Most Contagious companies 
and ideas of the past year, as celebrated at our inaugural 
conference. 

THE MARTIN LINDSTROM COLUMN 
From China, with love
Chinese brands can only become truly global when they master 
the art of brand building and storytelling.

INTERVIEW
Boys’ Toys? / By Ed White
Ed White speaks to Mattel’s VP of consumer insight, 
Michael Shore, about the effect that evolving gender 
stereotypes are having on the toy industry. 

SMALL BUT PERFECTLY FORMED
Little brands, big thinkers
The startups and companies that have impressed this 
quarter. Those punching above their weight in terms of 
revenue and visibility include Hungry Mondays, WeDemand, 
Yerdle and UNREAL.

NEWS
Contagous brand ideas from around  
the world
Mobile technology transforms packaging, brands re-
evaluate their presence on Facebook and content creators 
augment their entertainment properties.

INTERVIEW
Seth Godin
Emily Hare interviews author and marketing strategist 
Seth Godin on taking risks and embracing failure to build 
businesses that are authentic, human and remarkable.

HOT TOPIC / BEYOND SCREENS
The Internet of Things advances
Emily Hare asks what does the ‘post-smartphone era’ mean 
for communications and interaction design? 

WILDFIRE
Stories plucked from the pop culture ether
Feast your eyes on interactive artworks, inspiring new design, 
advanced motion sensors, magical management systems, 
attention-grabbing architecture, wellbeing trackers, innovative 
technologies and wind-powered minesweepers. 
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INSIDER / INVESTOR BRANDS 
Startups: if you can’t beat ’em, fund ’em 
What’s in it for who? Will Sansom considers the motives 
of big brands launching seed funding and accelerator 
programmes.

CASE STUDY / DELTA
Flying high 
Arwa Mahdawi assesses the transformation of Delta 
through service design and the Japanese notion of kaizen 
– the need for continuous improvement. 

RETAIL TRENDS
Concept stores
Lucy Aitken looks at the relationship between online and 
offline shopping experiences, and highlights retailers 
delivering a distinctive ‘show-room’ in-store environment.

CATEGORY FOCUS / BEER
A storm brewing
In an industry that’s facing a variety of new pressures 
and challenges, Patrick Jeffrey explores how brands are 
maintaining the attention of beer drinkers.

PROPHET / 
ENTREPRENEURIAL OPTIMISM 
Learning from Russia’s trail-blazers 
Seymourpowell’s head of trends, Mariel Brown, examines 
the new Russian revolution: bold new commercial ventures 
and what outsiders can learn from them. 

UPSTARTS 
Future talent
Young-guns from across the globe: Fashion savvy 
developer Jenny Griffiths, Indian telco talent Deepak 
Ravindran and Swedish entrepreneur Luis-Daniel 
Alegria.

CASE STUDY / SAFARICOM
Transformative telco
Kenya’s Safaricom is devoting itself to building services 
that improve the lives of its 19 million customers. Chloe 
Markowicz looks at its growing influence in sectors such as 
health, medicine and energy provision.

BEHIND THE HYPE / 
THROWAWAY MOMENTS
Blink and you’ll miss it
Nick Parish on how fleeting communications platforms and 
‘disposable moments’ are affecting the way brands engage. 
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