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Contagious Credits

Contagious is a subscription-only, business-to-business resource that provides an information-rich magazine, app, online resource, weekly newsletter, events and consultancy service, in-depth reports on media trends and bespoke intelligence Feeds aimed at advertisers and agencies. 
Featured content is distributed strictly for the purposes of research, reference, appraisal and review.
Please complete as fully and accurately as possible and email it to submit@contagiousmagazine.com.
Campaign title: 
Campaign launch date:

How long did the campaign run for?:
URL of the campaign / piece: 
Client: 
Client Contact Name:

(Contagious reserves the right to contact clients to confirm any aspects of the submission)
Agency / City: 
Creatives (Please list just three to six names):
Production Company / City:
Director:

Music (Title, artist):
MEDIA TYPE (please highlight):
Ambient guerrilla, Apps, Branded entertainment, Branded Utility, CSR, Events, Facebook, Film, Games, Gaming, Integrated, Mobile, Online, Online Video, Out of Home, Print, Product Placement, Retail, Social Media, Sponsorship, TV, TV Commercial, Twitter, User Generated Content, Viral, Websites Microsites
CHALLENGE
What were the business objectives of the campaign (please put an X next to as many as appropriate)

Change attitudes

Customer acquisition

Customer retention

Defend market share

Develop new market (please specify, e.g. territory, demographic, etc)

Drive footfall in store

Dramatise a key product benefit
Earn media / increase exposure

Increase social media following / drive web traffic 

Launch new product

Market share gain

Profit gain

Raise awareness

Reduce price sensitivity

Revitalise existing market

Sales value gain

Sales volume gain
Other (please specify)
Please describe the challenge / creative brief (100 words max) 

Target audience for campaign (tick all that apply):

0-12

13-18

19-24

25-34

35-50

50+

Gender (tick all that apply):

Male
Female
Both

SOLUTION

Describe the insight into the product, market and consumer that led to the campaign. (200 words max) 

Describe the execution of the campaign. For an integrated campaign, please include all details of campaign across all media channels. (200 words max)

Is there any additional contextual and historical information do we need to know? (eg is there part of a long running campaign) (200 words max)
What makes this idea contagious? Did you make unconventional use of strategy / medium / technology? (100 words max)
RESULTS
Please list specific results proving the success of this campaign. (eg sales effectiveness, ROI, PR coverage, engagement, brand awareness, click-through rates etc (100 words max).
By submitting this form on behalf of the client, agency or production company, we understand you to have previously obtained the client's consent. Thanks very much for your assistance.
Please accept this completed form as confirmation that Contagious shall be entitled to edit the above production, to include it in its programme compilation and include still photographs from the production in Contagious magazine, to distribute the app and book by non-broadcast means and non-retail sale or rental production. We acknowledge that use of the production is intended strictly as a business-to-business service for professional subscribing clients in the media industry only. We warrant that we are authorised to grant this license in respect of all material owned by the client, agency, and production company, for the purposes licensed here under, but that the license is conditional on Contagious obtaining all necessary releases from other rights of owners.
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